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From The Executive Director

Please step back in history with me for a minute.

In 1953 William H.Whyte coined the work “Groupthink”, a psychological
phenomenon occuring within a group of people in which the desire
for harmony or conformity in the group results in an irrational or
dysfunctional decision-making outcome. The desire for cohesiveness
in a group may produce a tendency among its members to agree at
all costs. This causes the group to minimize conflict and reach a
consensus decision without critical evaluation.?

Groupthink is a construct of social psychology but has an extensive
reach and influences literature in the fields of communication
studies, political science, management, and organizational theory,™
as well as important aspects of deviant religious cult behaviour.1®
Most of the initial research on groupthink was conducted by Irving
Janis, a research psychologist from Yale University!"® who published
an influential book in 1972, revised in 1982.""2 Janis used the
Bay of Pigs Invasion (the failed American invasion of Cuba in 1961)
and the Japanese attack on Pearl Harbor in 1941 as his two prime
case studies. Later studies have evaluated and reformulated his
groupthink model."*I'“l https://en.wikipedia.org/wiki/Groupthink

In the year of 2026, the world seems to be full of changes, some
easy and good and some not so good. What | have learned working
in the automotive industry is that we are a resilient, creative, hard
working, resourceful and engaging group. Personally, | will stand tall
with pride from the opportunity to work for all of you.

ot Chavney

Janet Chaney, NATA Executive Director
480-720-2565




About v Benefits v Join Insurance v Advocacy v Education v Events News

Check out NATA’s updated website
aboutnata.org
Members are under “Find A Shop”

Driving the Northwest Automotive
Industry Forward

For more than a century, NATA has united and empowered automotive professionals across the Pacific Northwest—advocating, educating, and

connecting every segment of our industry.

How can we support you today?

‘ Find A Shop * J ‘ Get Support & J ‘
[ Explore Benefits & ‘ Talk ToUs \ ’

Lelcome! DID YOU KNOW ?

Northwest Automotive Trades Association As a member of Northwest Automotive
Trades Association, you have access to

Newest Members an incredible benefit package:

. cer Health Insurance
Enterprlse MObIIItU Workers Compensation
Dental
Vision
Join the NATA family and get great
benefits for you and your family.

Please call or email
Tere Macnaughton

: Benefit Specialist
503-253-9898
_ Tere@aboutnata.org
# METAL RECYCLING
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Al Tops Insurance Executive Priorities as Regulatory Concerns
and Market Volatility Reshape the Risk Landscape

Al has become the top priority for insurance industry RISK&INSURANCE

leaders heading into 2026, according to an IIS Report

N\ i t.é" ’;"
b | "\\ & >

Artificial intelligence now dominates the strategic
agenda for insurers, brokers and other industry
stakeholders — reflecting a shift from aspirational
planning to urgent operational necessity, according
to the International Insurance Society's 2026 Global
Priorities Report.

The survey of insurance industry executives associated
with the International Insurance Society, the Pacific
Insurance Conference, The Institutes, Insurance
Thought Leadership and the Insurance Information
Institute found that 71% of executives cited Al as the
top issues across all categories of business priorities.

The 1IS report's findings signal a year in which risk
managers and their insurance partners will need to
contend with fast-moving technological disruption,
unpredictable financial markets and a regulatory
environmentin flux— all while grappling with persistent
talent shortages and evolving social pressures on the
civil justice system, the survey report said.

Regulation and Economic
Uncertainty Take Center Stage

For the first time in five years, changes in regulation
surpassed cybersecurity as the top political and legal
concern among insurance executives, cited by 53% of
respondents. The shift suggests that risk professionals
and their insurers are recalibrating their attention
toward an increasingly complex and fragmented
regulatory landscape — one shaped by divergent
governmental approaches to Al governance, climate
disclosure and market conduct.

On the economic front, financial market volatility
emerged as the primary concern at 62%, overtaking
inflation for the first time in four years. Recession
fears also jumped by 11 percentage points compared
to the prior year’s survey, according to the report. For
risk managers, the combination of volatile investment
markets and tightening regulatory scrutiny could
translate into harder insurance market conditions and
more cautious underwriting.

P Affiliated with The Institutes
credit: Smart News

One senior property & casualty insurance executive
quoted in the report pointed to the increasingly
polarized political and social environment and its
downstream effects on the civil justice system. That
executive noted the erosion of bipartisan cooperation
has “contributed to heightened distrust of institutions,
including corporations and insurers, which in turn is
influencing juror attitudes and litigation outcomes.”

The report identified social inflation — larger and less
predictable jury verdicts, expanded theories of liability
and greater willingness to punish perceived “deep
pockets” — as a growing concern for insurance.

Technology Transformation and the Talent Crunch

The urgency around Al extends well beyond boardroom
strategy sessions, according to the report. Technology
modernization ranked as a top internal priority for 57%
of executives, with many firms citing Al and automation
as critical tools to streamline operations and protect
profitability under tighter margins.

In a notable milestone, technological advancement
was selected by 51% of executives as a top social and
environmental priority — surpassing climate risk for
the first time in the survey's six-year history. Climate
risk, while still a significant concern, fell to its lowest
rate of prioritization since the study began, dropping
from 60% in 2024.

Yet Al also presents a paradox for the insurance
industry. Despite its status as the No. 1 priority,
17% of executives acknowledged their firms remain
unprepared to address its full implications, the report
found. That placed Al above only blockchain and
distributed ledger technology in terms of organizational
preparedness — a technology prioritized by just 4% of
respondents.

Compounding the challenge is a deepening talent
gap. Many executives surveyed identified talent and
leadership shortages as a top internal concern, citing
an aging workforce and a lack of specialized skills in
data analytics and underwriting. The pressure to
modernize systems while simultaneously building
a pipeline of next-generation professionals creates
competing demands on organizational resources.

Read the full IIS report: internationalinsurance.org/
2026-global-priorities-whitepaper
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Another Great PDX Roadster Show in the books!

The 2026 O'Reilly 70th Annual Portland Roadster Show &
ARP West Coast Challenge was held March 20-22, 2026 at
the Portland Expo Center.

This iconic event is a non-profit, all volunteer show that
showcases some of the most stunning custom cars, hot rods,
and classics from across the country.

Car enthusiasts enjoyed an amazing celebration of automotive
craftsmanship. While viewing the automobiles that won special
awards, visitors perused the exhibits, visited with celebrities
such as Erik Estrada, Ryan Evans, John D’Agostino, Miss Oregon,
Mrs. U.S.A., and Miss U.S.A., and in general enjoyed plenty of
family-friendly fun.

Whether you're a gearhead or just love beautiful cars, the
Alex Crays, Auto Body Instructor at Portland Roadster Show is the place to be, so we hope to see
CTEC Career Technical Education you there next year for the 71st Anniversary Show!

Center in Salem, brought his students

to the 2026 Portland Roadster Show. The Portland Roadster Show has been owned and produced by

the Multnomah Hot Rod Council since 1956. To see the prize

Alex Crays also is an active Board money and awards, keep up to date on registration deadlines
member of Northwest Automotive and ticket and show information, or to download and print
Trades Association. posters from the event, visit portlandroadstershow.com

Alex Crays’ CTEC students enjoying the 2026 Annual Portland Roadster Show
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Showing up early for the Salem CTEC Advisory
Board meeting provided an opportunity to
visit with some of the students. "

Words of Wisdom (below) put on the wall by

Alex Crays, Collision Director at Career Technical

Education Center in Salem,Oregon b
“TEN THINGS ‘_ Cp &b

1nsu1 ance
Elliott, Powell, Baden & Baker, Inc "‘

Insurance industry leader in the Pacific Northwest for over 70 years

From tool insurance to loaner cars, garagekeepers

4. liability to building coverage, mechanic’s lien bond

1. Beingontime 6. Attitude I,/ to employment practices liability, NATA Associate
i . L Member, Derek Aldrich has you covered

2. Work Ethic 7. Passion

P: 503-445-8403 | M: 425-785-8716
F: 503-445-8466 | DAldrich@epbb.com

MEMBER TESTIMONIAL
Mike Burch, Expert Auto Repair, Portland

5. Energy 10. Being Prepared i “Thank you for recommending Derek of EPB&B. My agent
had not been in touch to update my policies in a very
long time. | reached out to Derek. He was so prompt and
~ ESSE&%&%C&NN'?@RL 4 thorough, | switched ALL my policies - business and home
e to EPB&B. Now I'm confident I have the coverage I need
and someone to phone at a moment’s notice.”

3. Effort 8. Being

4. Body Coachable

Language 9. Doing Extra
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Credit: SmartNews

John Wayne appeared in 175 movies over the
course of his 50-year film career. Shooting an
average of 3% flicks annually seems like it would
keep an actor busy, but he still made time to go
hunting and run his 26 Bar Ranch and the Red
River Land & Cattle Company. These activities
required him to traverse harsh landscapes and he
needed a vehicle that could take him to all corners
of his properties. He landed on — did you guess it
yet? — an International Harvester Travelall. But this
one had a few options you would never get from
the dealership.

The three-row Travelall entered the market in 1953
as an early full-size SUV, well ahead of “sport utility
vehicle” becoming common language and long
before we needed Sherlock Holmes to investigate
what counts as an SUV anymore. Sitting on a
truck frame, it was designed to compete with the
likes of the Chevrolet Suburban and Willys Jeep
Station Wagon. Over the course of its 22 years of
production, it was marketed toward rural drivers,
sportsmen, ranchers, and tradesmen.

Wayne, being many of those things, got the message
in 1966, perhaps finding the commercials for the
Travelall'sthird generation to be some of his favorite
car advertisements of the era. As tough a truck as it
was, the stock version simply would not do for this
movie star. Wayne enlisted the help of Pasadena,
California’s Ray Gaskin, an auto repairman turned
refuse truck builder, to customize the International
to meet his needs, of which there were plenty. By
the time Gaskin delivered the finished International
it had so many bespoke touches that increased
its ruggedness and functionality, it earned a new
name, the “War Wagon.”

Wayne's Travelall, moved by an International V8
connected to an optional five-speed stick shift,
was a capable machine. Gaskin took it further,
transforming it into a one-of-a-kind wagon fit for
The Duke. To start, he raised the roof six inches
to provide better clearance for Wayne, who stood
6-foot-4 and was known to wear a Stetson on and

John Wayne's Custom Hunting Ride
was dubbed “The War Wagon"

._}:tg{ﬁ/;:.'

off the movie set. The roof also received a hatch,
serving as a hunting portal, as well as a luggage rack
and a spotlight. Heavy duty bumpers offered extra
protection front and rear, and a 10,000-pound
winch sat between the headlights.

The customization didn't end with the exterior.
Gaskin added air conditioning and a power rear
window, among other touches to improve comfort
and usability. As for the Travelall's nickname, that
can be credited to Wayne's son Ethan. During a
visit by a film production crew, the younger Wayne
referred to it as the “War Wagon” while showing it
off.” He may have borrowed the name from one of
his dad'’s latest movies, but the quip was caught on
camera and the moniker stuck. The “War Wagon”
lettering above the doors, however, likely came
after it left the Wayne stable.

Texas state Rep. Joe Pickett acquired the historic
vehicle in 1989 and he went on to display it at
venues across the West. In 2011 he offered the
public a chance to own John Wayne’s custom 1966
International Travelall when he attempted to sell
it on eBay for $1 million. That auction flopped
like a Wayne-less Western flick of the 1950s and
he settled for $102,000 after it crossed the block
in 2014, concluding a series of events that helps
demonstrate the pros and cons of buying a car at
auction. See John Wayne’s War Wagon in person
at the Brothers Collection on May 31 with the
Northwest Automotive Trades Association!
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Brothers Car Collection
Tour for NATA members

Come join NATA for a day filled with classic cars at the Brothers Car Collection
event. It's happening at 3930 Fairview Industrial Dr SE, so mark your calendars
for a memorable experience. Get ready to admire some stunning rides and
connect with fellow car enthusiasts. Don't miss out on this exciting opportunity
to appreciate the beauty of vintage automobiles up close. See you there!

Sunday, May 31, 2026 * 11:00 AM to 1:00 pm

3930 Fairview Industrial Drive SE * Salem, Oregon

Tickets are only $30. Call NATA at 503-253-9898 to purchase tickets or visit:
www.eventbrite.com/e/nata-invites-you-to-the-brothers-car-collection-tickets-1981781747555?
Register soon because space is limited. We hope you're able to join us!

=
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Calling All Northwest Automotive Trade Association Members!

We are working with high schools and community
colleges supporting efforts to bring technicians
into our industry. Many of our members have had
great experiences with hiring students. In fact, Scott
lePlante’s entire crew at Sherwood Auto Repair has
come from Portland Community College, and they
are an incredibly successful team!

Here's an opportunity for YOU to get involved and
meet these students: The Portfolio Review. These
reviews are held at Portland Community College,
Sylvania, Portland Community College Rock Creek
(auto body), Chemeketa Community College, Linn
Benton Community College, CTEC High School in
Salem, and Aloha High School.

New Golf Oregon license plate ([ > Ore gon )

available April 28

Contact: Chris Crabb, 971-304-9705
chris.c.crabb@odot.oregon.gov

Customer Assistance: 503-945-5000

oregondmv@odot.oregon.gov | oregondmv.com L ))

These educators do an excellent job training students
and preparing them for the real automotive world.
Portfolio reviews are great opportunities for students
and business owners to meet. There are prepared
questions and a summary to fill out for each student.
Students prepare their portfolio in a notebook and go
over their background with the interviewer. Interviews
only last 15 minutes, then the student goes to the next
interviewer. These are very impressive portfolios put
together by the students, and they interview well.

If you want to be part of the future and participate
in Portfolio Reviews, please email Robby Christner at
christner@aboutnata.org or Janet Chaney at janet@
aboutnata.org.

Strengthen Automotive Programs! HOW YOU CAN HELP....
* Volunteer at SkillsUSA State Competitions

* Donate vehicles (early-2000s models preferred)

* Provide equipment or shop tools

* Host field trips, shop tours, or internships

* Support EV awareness and digital inspection initiatives

Your involvement creates real opportunities for our students
to succeed in the automotive industry.

O00000

GOLF OREGON

STICKER O

VEAR
O STICKER

FORE! A new Golf Oregon plate sponsored by the Oregon Junior Golf Fund will be on the green at Oregon
DMV starting April 28. Golf Oregon plates cost an additional $40 to buy for the first time and with each renewal
or replacement, in addition to regular registration renewal fees or replacement plate fees. You must pay the
surcharge or redeem a pre-paid voucher. Approximately $35 of the surcharge goes back to the Junior Golf Fund
to support junior golf.

The Golf Oregon plate joins DMV's lineup of specialty registration plates, including Crater Lake, Cultural Trust,
Gray Whale, Oregon Ducks, OSU Beavers, Oregon Zoo, Pacific Wonderland, Pollinator Paradise, Salmon, Smokey
Bear, Trail Blazers, Watch for Wildlife, and Wine Country.

How to apply: The Golf Oregon plate will be available through Oregon DMV beginning April 28 by mail, at DMV
field offices or through a licensed dealer. DMV does not accept early applications. While you can apply for a Golf
Oregon plate at DMV2U for renewal or as a stand-alone replacement plate, you cannot redeem pre-paid vouchers
online. To use a voucher, customers must apply in person at a DMV office or send their transaction by mail to DMV
Headquarters. DMV staff will verify the paper voucher by entering the voucher number into the system.
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What is Branding and How Important is it to Your Marketing Strategy?

The American Marketing Association (AMA) defines a brand as a “name, term, sign, symbol or design,
or a combination of them intended to identify the goods and services of one seller or group of
sellers and to differentiate them from those of other sellers”. Therefore it makes sense to understand
that branding is not about getting your target market to choose you over the competition, but it is about
getting your prospects to see you as the only one that provides a solution to their problem.

The objectives that a good brand will achieve include: (f )
BRANDING is the strategic process of creating
* Delivers the message clearly a unique name, image, and reputation for a
product or company to influence consumer
« Confirms your credibility perception and foster loyalty. It encompasses
) visuals like logos, positioning, and consistent
« Connects your target prospects emotionally messaging to differentiate from competitors.
) Effective branding builds brand equity—the
* Motivates the buyer intangible value and trust held by consumers—

which drives business success and recognition.
* Concretes User Loyalty { )

To succeed in branding you must understand the needs and wants of your customers and prospects.
You do this by integrating your brand strategies through your company at every point of public contact.

Your brand resides within the hearts and minds of customers, clients, and prospects. It is the sum total
of their experiences and perceptions, some of which you can influence, and some that you cannot.

A strong brand is invaluable as the battle for customers intensifies day by day. It's important to spend
time investing in researching, defining, and building your brand. After all your brand is the source of a
promise to your consumer. It's a foundational piece in your marketing communication and one you do

not want to be without.
Focus On Marketing MARKETI NG
Northwest Automotive Trades Member Veille T e e
Arthur has collaborated with six colleagues to
produce a book called: “Focus On Marketing -
Proven Strategies To Grow Your Business”.

Veille and his wife Nicole now operate three
shops, Jolene's Auto Repair, Stellar Auto Repair
and Arthur's Automotive. Jolene's and Stellar are
named after their daughters.

“Dream Big, be confident and stay positive
because you can do anything you

put your mind to.” - Veille Arthur & Q
r\ b ~
Fora COpyOfthe book, llFocus On Marketing", please Julie Per;hlng Marjorie Dizon  Veille Arthur Michelle Brubaker
email Veille Arthur at veille@arthursautomotive. @ % a'
com or visit www.amazon.com/Focus-Marketing- . ‘. W
Proven-Strategies-Business/dp/1947894404 TS stmitg 1

CURATED BY: JULIE PERSHING
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Impact of ADAS now and in coming decade

How much impact are advanced driver assistance systems (ADAS) having on accident rates - and
much is that going to change over time? Nikhil Naikal, co-founder and CEO of Kinetic Automation, a
company that develops robotic-automated calibration systems for ADAS and automated vehicles, recently
offered an example of what it means in terms of collisions now that between 80 million and 100 million
vehicles on U.S. roads currently have auto-emergency braking (AEB).

Naikal used an example of two cars traveling (one behind the other) at highway speeds when an unexpected
obstacle - such a deer - appears on the road. Given that about 30 percent of vehicles currently have AEB, the
probability that both vehicles have it is about 9 percent (0.3 x 0.3). Much more likely (49 percent probability),
he said, is that neither of the vehicles has AEB that will activate. In between (42 percent probability), is the
likelihood that at least one of the two vehicles has AEB that activates.

“So that means that today, there is a 91 percent chance that AEB will not prevent a collision,” Naikal said —=-
either the front vehicle hitting the deer, or the rear vehicle hitting the one in front. When you add in other
factors, he said - road conditions, system limitations or degradation, or improper calibrations - it's more
likely a 94 percent chance today that AEB in this scenario will not prevent a collision.

“So we're still in the early days of the impact of ADAS and autonomy on the roads,” Naikal said.

As penetration of AEB increases to about 95 percent of vehicles on the road over the next 15 years, he posits,
collision volume could erode by 60 percent.

“It's not going be sudden,” he said of the change. “It's going to be slow and gradual.”

During that same period, however, there's going to be growth in the need for collision-related sensor
calibrations.

“The expectation is that over the next 10 years, the number of calibrations that are needed in cars is effectively
going to more than double,” he said. “It's going to grow at a rate of 10 percent cumulatively on an annualized
basis, year over year, between now and 2035. This is really a phenomenal sort of growth.”

That doesn't even take into account “maintenance calibrations” needed apart from post-collision ADAS work.

“I believe that calibration is going to be an enduring business opportunity, especially as we look further into
the future,” Naikal said.

Helpful Links to Oregon Agencies

If you're looking for information, help or training
from Oregon regulators, here are some helpful links:

The Oregon Bureau of Labor and Industry (BOLI) offers training seminars
on such topics as wage and hour laws, discipline and discharge, and the
latest developments in employment law. Details are available here:
www.oregon.gov/boli/employers/pages/employer-training-seminar-schedule.
aspx#EMPLOYERSEMINARSCHEDULE

The Oregon Department of Environmental Quality invites businesses
that handle hazardous waste to sign up for a free class covering
basic management of such waste. For more information, visit:
www.oregon.gov/deqg/Hazards-and-Cleanup/hw/Pages/HW-Trainings.aspx

The Oregon Occupational Safety and Health Administration (OSHA)
offers classroom workshops and online training. For current class description and
schedule, visit osha.oregon.gov/edu/Pages/index.aspx
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MEMBERSHIP APPLICATION

15 82" Drive, Suite 15
Gladstone, OR 97027
(503) 253-9898 or (800) 730-7282 FAX (503) 253-9890

NIV Automotive Trades Association I (we) hereby apply for membership in Northwest Automotive Trades Assn (NATA)
benefits + networking + outreach | (We) agree to be governed by the By-Laws of the Association, to observe
its code of ethics and follow the policies set forth by the Board of Directors.

Business Name Corporate Name (if different)

General Contact Person / Title Additional Contact Person / Title

Street Address City State Zip
Phone Number FAX Number Mailing Address (if different)

Website Address Email Address Major Business Activities

Branch Names/Addresses:

Number of Employees Year Business Started

Please e-mail your company logo to ADMIN@aboutnata.org

PLEASE GIVE US A SHORT DESCRIPTION OF YOUR FIRM:

Applicant Signature Date

APPLICATION MUST BE COMPLETE AND ACCOMPANIED BY CHECK OR CREDIT CARD INFORMATION.

Payment: |:| Enclosed Check Number

DVISA, AMEX or MasterCard# Exp. 3 or 4 digit Security Code

Name as it appears on card

Annual Membership Dues ber of | b
are based on number of Number of Employees Member Dues

employees and owners: 1-3 £300

4-10 $400

11-20 $450

21-99 $550

100-199 $750

Revised: April 2025 200+ $950
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NW Automotive
Trades Association

benefits + networking + outreach

15 82nd Drive, Suite 15
Gladstone, OR 97027

(503) 253-9898
www.aboutnata.org

JOIN The Northwest Automotive Trades Association TODAY!

Regular Member Benefits | When you join NATA you gain a reliable partner that is committed to
providing every member the assistance they need to be successful. Whether it's insurance services,
regulatory assistance or answers to your employee issues - NATA is there for you!

NATA promotes the professionalism of the automotive industry through public relation campaigns
that educate consumers about the skills necessary to repair cars. NATA also works with government
agencies and legislators to correct complicated and expensive regulations and sponsors management
and technical training classes that improve the industry’s competitiveness.

Businesses also belong because of the referrals from other members and the knowledge that they can
refer their customers to different members when customers are out of their geographical area.

Associate Member Benefits | When you join NATA as an Associate Member you earn the opportunity to
reach over 600 automotive repair, collision, tow, supplier, parts, auto recycler, car dealer and transmission
businesses around the state that are members of NATA. Your partnership with us is one we appreciate and
reward by offering you opportunities to work with the decision-makers of our industry.

Education Member Benefits | NATA recognizes there is a large shortage of skilled labor throughout
our industry and membership. The best way for NATA to support those needs is to insure our existing
automotive programs and instructors have support and resources from industry. We participate on
many school advisory boards and events - as well as maintaining a current list of all educators so we can
reach out to them with information regarding job availability for their students.

To learn more and for applications, please visit: www.aboutnata.org/join-now/



